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LUSH LOTS

40% of Kingston’s land is in conservat ion, 
natural ,  or  large lot  t ransects in 
the new zoning code to protect  the 
Ci ty ’s green space and natural  feel .

Natural
Conservat ion
Large Lots

94% of surveyed 
Kingston residents 
are interested in 
parks & green spaces. 

WE HEARD YOU!
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ARTISANAL ACCESS 

“L IGHT INDUSTRIAL, 
ESPECIALLY, SHOULD BE 
ALLOWED IN MORE PLACES”

Neighborhood 
Manufactur ing/  Art isan 

Spaces ranked 3rd in what 
surveyed residents said 

Kingston needs more of . 
Previously,  th is type of 

l ight   manufactur ing was 
not al lowed in resident ia l 
areas or in the Roundout.

Newly Al lowed Light Manufactur ing as Art isanal  Manufactur ing/
Industry wi th Community Focus or Point  of  Sale

Already Al lowed Light Manufactur ing

Surveyed Resident 

WE HEARD YOU!



engagekingston.com/kingston-forward

DUPLEX 4 DAYS 

89% of Kingston’s resident ia l  areas now 
al low duplexes! The remaining 11% 
al lows for more dense bui ld ings l ike 
stacked apartments.

92% of surveyed 
Kingston residents 
said duplexes should 
be al lowed in some or 
most neighborhoods. 

Areas that al low for duplexes
Areas that don’ t  a l low duplexes but do 
al low for denser typologies

WE HEARD YOU!
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FOUR OR MORE

74% of Kingston’s resident ia l 
areas now al low 4 or more 
uni ts on a lot !

Areas that al low for 4+ uni ts on a lot

Ranging from cottage 
courts up to larger 

apartment or mixed use 
bui ld ings,  a l lowing greater 

densi ty per lot  provides 
more housing uni ts for 

residents and diversi ty in 
housing type opt ions. 



engagekingston.com/kingston-forward

I’M OUT OF MILK!

89% of Kingston is now within a 5-10min 
walk to an area that al lows 
corner stores and neighborhood 
businesses.

Areas that al low for 
neighborhood businesses
1/4 mi le distance to those areas 

91% of surveyed 
Kingston residents 
are interested in 
walkabi l i ty  as an  
important qual i ty 
of  l i fe. 

WE HEARD YOU!
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